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We've grown our reach and engagement across
Africa to bring millions more kids fun learning!
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Data Sources: 1. Kantar-Geopoll Media Monitoring, 2. Borzekowski, D. 2017. A quasi-experiment
examining the impact of educational cartoons on Tanzanian children. Journal of Applied
Developmental Psychology. 3. Ubongo DIV Research Study, 4. Sagaci Tanzania Omnibus Survey 2018,
5. Survey by Acumen Lean Data Group



